
ICT startups in Hong Kong are 
on the r ise. According to 
member figures released by 
startupshk.com, a community of 
l oca l  t ech  s ta r tups  and 
entrepreneurs, its members 
have soared from just 6 in 2009 
to 5,000 by 2012 and counting. 
A s imi lar  phenomenon is 
observed by Cyberport’s funding 
and incubation programmes, 
which have seen a surge in applications, indicating a growing 
interest in the field. Forbes even identified Hong Kong as one 
of the hottest startup environments outside of Silicon Valley 
and Silicon Alley. What are the advantages of starting up in 
Hong Kong? And what can ICT, or Information and 
Communication Technology, startups expect from the city?

From a macro-perspective, many of Hong Kong’s advantages 
are readily apparent: a population closely in touch with global 
ICT trends; favourable government policies and spending 
that support entrepreneurship and growth in the tech sector; 
world- and region-leading networked readiness (14th in the 
world and 4th among Asian countries, as recognised by the 
World Economic Forum); and a business friendly environment 
– with a competitive and simple tax rate, free flow of 
information, and strong rule of law, among others – all these 
provide the ICT industries a propitious environment to thrive. 
Not to mention Hong Kong’s privileged access to the 
Chinese mainland market and established network in 
international markets.

But as with all startups, ICT or otherwise, the process often 
involves going up an S-curve – between the initial idea/

unique proposition and getting a foothold in the commercial 
marketplace comes a steep ascent where the startup strives 
to actualise and capitalise on their offerings, and move up 
the curve, or risk losing out and falling back to the drawing 
board. For ICT, with a world of increasingly tech-savvy 
players entering the scene, and the advance in cloud 
computing and cloud-based solutions lowering the cost and 
barrier of entry into the marketplace, this ascent is becoming 
steeper and lengthier.

Also, recent trends show that Hong Kong’s neighbouring 
cities such as Singapore, Taiwan, and Korea are stepping 
up their efforts, each vying to become an ICT centre or even 
the Silicon Valley of the region, constantly announcing new 
public and private initiatives and offerings targeted at helping 
develop the startup scene and attracting talents.

This makes having the right support in place to help the ICT 
startups move up the S-curve ever more critical for Hong 
Kong to cultivate its own startup scene, attract and retain 
talents, and reap the economic benefits startups bring, no 
matter if it is in revenue, job creation, socio-economic 
development, or expanding the footprint in the global and 
regional ICT domain. 
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But what do Hong Kong’s ICT startups need? For one thing, 
seed funding. Hong Kong’s investors have invested and 
continue to invest mostly in finance and real estate, making 
securing funding to get creative ideas or nascent ICT projects 
off the ground not easy. Then there are also the needs for 
concept and business development support; peer, client, 
and investor networks; facilities access; promotion guidance; 
and pathways into markets, etc. 

And what can Hong Kong offer? After over a decade of 
development, Hong Kong has already laid a good deal of 
groundwork in supporting these needs, including different 
types of incubation programmes (most notably those offered 
by Cyberport and Hong Kong Science and Technology 
Parks), government funding schemes, networking 
communities, and co-working spaces, which are all growing 
and evolving.

Among all the providers, Cyberport, set up by the Hong 
Kong government with a mandate to establish Hong Kong 
as an ICT hub, boasts one of the city’s most comprehensive 
suites of offerings for ICT startups. Over the years, it has 
fostered an ICT community with like-minded individuals and 
industry players; established in-roads into other markets and 
resources in places such as the Chinese mainland, US, and 
Japan; and developed a range of supporting initiatives 
targeted at helping ICT startup and development.

These include the financial assistance, support, and 
profess ional  serv ices prov ided by Cyberport ’s 
Entrepreneurship Centre through its Cyberport Creative 
Micro Fund Scheme (CCMF) and Incubation Programme.

The CCMF is a scheme launched in 2011 to provide seed 
funding of HK$100,000 to each company engaged in ICT-
related products or services concept and prototype 
development over a six-month period. The fund is open to 
professionals and university-level startups from Hong Kong 
and, through the ICT Young Entrepreneur Programmes co-
organised with Shenzhen and Guangdong, joint student 
ventures between the two cities and Hong Kong.

Some CCMF grantees then graduate into the more 
comprehensive and intensive 2-year Incubation Programme, 
which offers rent-free A-grade office space, advanced ICT 
facilities and resources, business support, mentoring and 
training in entrepreneurship and technology, and other 
services to help participating startups turn creative ideas into 
business undertakings or commercial products. 

Both programmes have made remarkable achievements. 
For the CCMF, since the scheme’s pilot project in 2009, 63 
projects were awarded with 33 projects completed as of 
March 2013, and 22 grantees were admitted to the 
Cyberport Incubation Programme. 

For the Incubation Programme, as of March 2013, a total of 
189 companies have been admitted into the programme 
since its inception in 2005, in the process creating almost 
1,000 job opportunities, winning 125 industry awards, 

generating 111 intellectual properties, and attracting over 
$60 million in angel investment funding. 

One of the most shining examples of success of the 
Incubation Programme comes from an incubatee, who 
developed a mobile app for basketball coaching. The app, 
with numerous awards, was also ranked number 1 paid 
sports app across iOS and Android platforms in the app 
stores of US and Canada. The app is being used by NBA 
teams in their training and games. 

“Other Cyberport offerings include the Investment Readiness 
Boot Camp, providing intensive training on business 
development and marketing strategy to incubatees, helping 
them prepare to pitch to angel investors; and the Smart-
Space, offering ready-built workspaces and facilities with a 
flexible rental period and a comprehensive fixed rental rate 
to local and overseas SMEs looking to scale their businesses 
in Hong Kong. The latter is particularly timely as demand for 
co-working space is soaring in Hong Kong, growing 100 
times in just the past 12 months,” said Mr. Mark Clift, COO 
of Cyberport.

Statistics collected by the government’s Census and 
Statistics Department indicate that the Computer and 
Information Technology Services generated a value added 
of $20.5 billion in 2011, accounting for 1.1% of that year’s 
GDP. Hong Kong’s ICT scene is only beginning to bear fruits 
and there is still much scope for development. With the 
explosive growth of startups and the strong and constantly 
enhancing support by the government and other related 
agencies for startups, stories, and even shinier stories, like 
those of the Cyberport incubatees are going to become 
more prevalent. Their impact on the wider Hong Kong 
economy should not be missed. 
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